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/  In Mass Communlcatlon Toward
' " Development |
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"concerned with its education and
traintng aspects. Apparently those
* who' are involved in mass com-
munications on whatever level need
an understandable concept of what
they are going to do with their

communicative instruments on "hand |

for development. The uncertainty
. among the media practitioners re-
garding their role as mass communi-
" cators is at least partly the result of
the incompatibility between their

‘education, training and their job-

re uirements.
ommunication for development
”presupposes a psychological profile
‘based on the [elt needs of the target
‘audience as a first priority. . This
requires a dynamic approach by indi-
viduals committed to the service of
the people’s welfare. It also requires
urposive communication and poals

aSed on national objectives. It also .

ne&ds the active involvement of peo-
ple covering both the rural and urban
arcas.

Since the people are the primary
beneficiaries and an essential part of
"the development process. the educa-
tion and training of mass com-

munication should be geared to the

purpose of development, the pat-
terns and processes of the people’s
active  participation.  -Teaching
methods and objectives should- be
relevant 1o the needs and resources
. of the target audience and the work-
ing situation. Mass communicators

should be made to realise their role
.as facilitators and mediators in a -

climate of change. They are neither
neutral technicians nor aggressive

. propagandists but, people concerned
with and committed to the welfare of

society. |
~ Mass Comznunication
" Education:  The Necessity

"~ Mass communication education

and training should include the

means of assessing people’s needs,
aspirations. grievances and sugges-
“tions to assist the commficator in

evnkmg penples responsive parti-
cipation in the development process.
Training objectives should include

the imparting of sound theoretical
" -framework. practical and applied
commumication skills in relation to
the concrete local sitvation. It s
. equally nécessary to organise courses
for decision-markers. administrators
‘and policy planners to give them an
understanding of the relevance of
~ communication to social planning so
that: while planning:; they keep the
importance of communication in
mind. _

B -

HE Policies and planning of h
‘mass communication has to be .
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Role Of Mass Communicators In Development

For mass cummumcaturs at all
levels. field training should be part of

their coursework so that they are

able to innovate and devise skills and
practices to sustain the dynamic pro-

. cess of communication through in-

teraction with the audiences. Educa-
tion and training should aim to in-
crease skills, sharpen tnsights and
acquaint the communicator with de-
vetupmenl objectives and: process in
the perspective of national develop- .

. ment. embodying as fully as possible .

local initiative of indigenous refe-
vance. To achieve an .integrated
approach to communication educa-
tion and training. it is felt that no
matter whal spec:allsed skill of the
students or trainees. they should be
able 1o realise the value of multi-

‘media approach. In all these courses,
there should be definite emphasis on -

the role of communication as an
agent of change in devélopment,

Courses in mass -communication
- could include as background subjects

like: sociology. social work, psychol-

ogy of communication. government

and law, and the study of-different
mass media agencies and institutions.

To enhance professional skills in.
communication. all the modern tools
- of media should be taught.

As-a tentative guideline for a
teaching and training manual the
following areas are -suggested for

inclusion: teaching. training methods
* tn print. radio, television, film and

interpetsonal communication; re-
search on effective communication
practices and f[indings on com-
munication projection campaigns in
the region; evaluation methods of
different communication techniques

and practices relating to all media in-
n. The contents of the
manual shou!d be such. as to be

the region.

apphcable to- the different - com-
'munication needs in the cnuntnes of
the region.

Looking at some few training in-

stitutions and programmes devoted
to communication training, in the
third world countries of our time. it
appears that the efforts towards
structuring courses .in mass com-
municalion are haphazarcl and mncon-
sistent. This stems from the lack of a
clear grasp of the retevance of com-
munication as a critical element i
the development process. Too often
Our mass cnmmumcatmn function an
isolation.

Towards this end. thére is a n:ed
to - establish more institutions of

- education and training in mass com-

munication in the third world coun-
[eies at university level as well as at
the level of government training and
—nther_similar._centres. OI course,
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educatmn in mass -communication

can not be limited to communication

institutions -only. *

It is nccessary to shift the teaching
and training from the ficld of pure
communication in the direction of its
application. That means for the de-

. veiumng countries institutions work-
ing in the primary sectors of deveglop-

ment are the logical places for secon-
dary traimng programmes in mass
communication for development
programmes. All” institutions in-
volved in training activities-in these

areas should add to their cusricula a

coursé in mass communication for
devélopment. Again in this chain we

' can find the linkage between content
Only if all in-

and methodology.
volved in the communicative flows
know how and what to communicate.
will the efforts put into this exercise

result in a smooth stream of balanced

information within the whole com-
munication system of a society thus
adding a very important factnr to
develupment

"Mass Communication
Research: The bones of plan-
ning

It is-one of the new aspects of mass

. communication that the communica- |
" tion flow is directed toward a chosen

target with a certain -purpose.-Both

the target and the purpose are de-

rived from the overall development

plan that a nation has decided to.

, follow through. But how do purpose

-* and target get their final shapes?

How -is a development plan trans-
formed into a chain of communica-
tive steps? The answer is sirmple:
research has to play a big role in
defining -a communication strategy
for development. Mention may be
. made about research which will pro-

- vide the decision-makers as well as
- the communication - practiioners

with the kind of information which
they will need to start the planning
pmcess for development.
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st in lige with the overali im lmpﬁrl-
ance the development plans_ have
given to the pure economic factors
there are already a great number of
studies dealing’ with the process and
effects of communication in relation
to agricultural development. Most of

-these studies focus on dissemination

of new farm practices.

These studies describe “cases™ or
are trying to assign 2 certain progress
input.
Rarety are the psychological and
malfp;ychnligf_al*

_confined to

a

. efficient

mechamsms

which have triggered the result in- 1-_. ‘
vestigated. There is an open area !
where academic researchers mostly -

their _small-group: ).

laboratories ‘and ~“communication ]
practitioners out in the fields should’
be able to pool th:l_rhqffects

Equally.
through which & message is. passed’
has not yet been analysed mmpletely
mainly because media-"Scientists™.
and social psychologists are not.able
to look into each other's field with-
out prejudgement. To transfer a de--
velopment message means to let it-
pass through various different com-

_ munication-steps and as long as we

the communicative chaln %

do not know exactly what happens
with the message at all these steps.

- we possibly cannot conceptualise the .

information sufficiently to hit our’ H |
target group with the intended. pur-- -

i'.' '
A third and simost entlrely neg- % |
lected area is research into organisa-_
tional communication. If so many, -
institutions are involved in the de-:
velopment process it is necessary to {
determine the amount, the formats ¢
and the contents of information pas- | ..
sed through these-organisations. No- ,
body will state that the usual form of -
“reporting™ represents the optimal .
information transfer between con-.:

* cerned organisations. Questions for

research should be: What type and;
amount of communication shouid:
exist within and between mvnived;
tnstitutions. What-should be’ the na- 4
ture and the direction of the com-

munication flows? What factor help i
and what factors impede this flow? lf

these questions can be answered a -
great step is made toward a meaning-
ful planning of communication., -

Some other factors should become
prominent in research activities in
development communication. There -
is, for example, the process of mum- '
toring  communication - efficiency.
Essentially this is 2 feedback process
which should fead to an impraved
communication activity. Audience |
research is another area which at- |
least for the mass media in develup-
ing countries is an  entirely new field.

Reviewing all th:sc possible ﬁelds
of research related to development
communication, we - probably will
find that the results can. be fed
directly into the planning. process
thus providing the framework for an
planning and decision-

making in development communica-
tion. . - -

iy = -




