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thet‘acy is a kind of techio-
Elogy not easy to- he acquired
Iby a person alone. True it is-
that by virtue of - the modern
techriology, through computer,
atalkmg cards etc self learn

made available. But how _many
of the actual clienteles - can

have the aceess to such costly
technologies, For vast majority
_’nf the illiterate population ins-
Etmcmr.ehaséd training system .
'{is the only way of acquiring
fhteracy For this purpose in-
fl‘aﬂtl‘ucture and management .

;system is needed for the ope- -

Tatmn of the National Literacy
qugTamme Primers, - chalk-

boards support materials and
‘setvices are needed for con-
ducting the literacy classes.
People must have to be made
awate -of the availability of -
these facilities -through publi- .
cﬂy and they are to be alse
mobilised to . cooperate in the -
Jprogramme, |

The motivation for literacy
is meeded for diffevent types of
péople. (a) to motivate the

I 111terate people to nrganise
ldr manage literacy p'rugram-
ymes; (b) to motivate the
literate  persons | to work
'as instructers -of  teachers
in' the literacy programme, (e)
to Motivate the rich people and
't'he key persons in the govern-
ment or society to provide fund
end facilities for the purpose:

' (d)- to motivate the actual
1clientele ~— the Hliterate mass
~— for active participation in
receiving literacy. lessons.. This
~gToup: may -be of either-gex but "
in two major age groups—(a)
those aged between 10-16 years
‘with basic literacy may be fed.
in .the formal charnel of edu-
fﬂﬂﬂﬂm and (b) the adults who
are moTe keen fo have function.
¢al literacy and is not that much -
.serious to-be in formal channel
of educition. There is g bagle -
problem with thrls afe groups.
After 11teracy if they be left
alone, they. may forget their .
Ie.a»tmng skill. Hence publicity .
s needed to inspire the neo-lite -
Tates to go ‘through fnl Iow-up

ihﬂﬂk*s and materlal

Publicity is needed t0 make
the people aware of the need
for literacy, as well as to In-
form the illiterate people about
the facilities available at their °
door step. However, wonderfyl
the national literacy program-
me May be, unless the clien-
teles are made aware of its
 importance, how can we eXpeot .
'to make the project a enecess?

i Hence ptblicity is essential to
make the hteracy prugl‘amme
3 Stccess,

- The ‘& flerent types of publi-

city Media materiylg may be
enlisted are: z) print media :

[ S a n -

g I‘itera Y
| masses

m:mtﬁmhes may play- vital rnla' limitations but the video cis-

in literacy,. campaign but jts

~ pb“rer is limited to the 'educa-

ted masg only. The purpose {s

- to. motivate them to carry on

the activities ‘corinected to - the

literacy programme. It can’
' alsu be used as the medza for.

lite-rate mass,. It may also be .

used as powerful tool for con-
tinuing education for neo-lites
rates. Because of the litetacy
barrier it may not. havé direct
eﬂect on illiterate clienteles hut

settes are very powerful ' tool:
for publicity in small grougs. *

The recorded Message and suc- |
“cess storles of one place can
easily 'be transplanted from’
one area to the other through

this system. . Becauke of the
capacity for on-thespot re-
ording and playback system.,

the video recording has been:

becoming more popular 1han

even the cinema.

Kabl, Jari, Gambira ete. are

fts power for information and.
motwatmn campaign ls emr-

mws* .r-.:....l-_ - -

tion connected to the Hteracy

programme . may be printed

and distributed in reasonable.
quantities for . nrgamsf.ng the
literacy ‘campaign and also to
communicgte the important
meﬁsages

age can also be used for help-
ing the neo-literates conﬂnup
" their literacy - -

Posterg wnh iahor‘t m&as"ageq'
-and. even without™ any written

language but with pletorial ip-
formation, can casily be used
on large. Gcale for information,
prnpaganda and - motivational

purposes. Posters with only .

clear pictorfal presentation can
also’carty mesaages to the i]li.
‘terate persons too. This is one
of the very cheap ways of com
mimijcation. ' -

Cinema ig ons nf 'hhe most

popular way of mass entertain.
ment, In Ballgladesh thel‘e are
mnre than 400 cummercml cine

. ma" Hotises ™ =catterod*"‘a]1* z nver |

'l.li' R L R

the cotmtry,‘ even in. some ypa- .
zila headquarters.: Well thought
“and well plmmed short - litera- -

the cinema hﬁuses befol"e star“t-

‘ing the commercial film;- ‘S0 -
that the cﬂmmon cmema gﬂETS;a.

vast maiol‘*ty of w}uch are jlli=

. tel‘ale £an reCeive the meshagek

of hteracy Through the films, -'al mass Media such as Radis,

TV, film services etc. can be |
- through . Hudmwsual methed,: ysed. The campalgn may ga‘ni
'_.g-'m-lmd if it is blessed with thei
- ditept ‘message from: the Head

of 1 the State. Natiohal symbeols .

"..and signature tune cap be used
-for every puhlicity activities in
‘Connection with literacy cam-

paign: Short messages may be

- Tepeated through TV and Ra--
- dio. Natlonal dailjes may
used fof the motivational pu"- -

since the Message - is - carried’

threre is no ha’t’ner of Iiterac}' .

--N"e='sag,e Thl'ﬁllhh Alm’ ﬂan ‘be
tonveyed to both the llteratea.
“and - illiterates, Film ‘made on

16-mm format can be screem:

rEd for sma]). grﬂupsi thrﬁugh"
'portable pTDjECtﬂT‘S ot n"tobﬂe '

umts-

In g Th1rd Wﬂrld ﬂountry,
" Tadio s one of the most power-

flll mMass medis for prgpagan_ -
da purpose. Here, there is .
alto no barrler of hteracy .

Through the centralised bread-
tasting, the Message can be

conveyed to thousands of audl-

ence living -even in remotest
patt of. the country. Through

radio the importance of litera-
¢y can easily be conveyed in

Small pamphlpts | cafrb’ing-
short messages - and informas

Pamphjlets with-
block letters and simple langu-

() newspapers, (ii) pamph-
_; lets, {ifl) posters; b) Rlectro.
ni¢ media : (Y cinema (i) ra.
dio, (iii) TV (dy) audmivxdeu
Casseftes and ¢) other medis:

(1) folk media, (i) meeting or
t'.'nnferent::e (m) face-t&faca’
. contact;

Newqpapel‘s and weakhes or|

the form of drama, discussion,
short talk, interviews ete. Be-

sides the national bmadca-sts

Yegional broadeasis can alsﬂ ,

be ai‘ra;nged in local dialect to .
“sides regional folk medaa team

. May be organised’ for using

motivate the peoPIe on I'e'-"'lon-
a] basis.

‘Television 1g nne of the Most.

powerful ‘audio-visual mass

media - for communication,

- Here, . since the sound and pic+
_illl‘e gﬂ tc-gether I-t 18 more
powerful than the radio broad-

casting. The problem is of pro-
nibitive ¢ost of the recejver
sets, But now-a-days - commu-

nity listening sets are availgble

.In different unions making the

comimunication a bit easier.
Through TV mesaage ‘can also

- be communicated 1o the iNlite~ .
Tates, - Short . ‘drama ta]k,_ |
d' smlts{ﬂn program etc.
can -bg 'M‘oadnast thﬂugh

'natmnal network of teleWon .

-"Theco&mtryisﬂatandlsa'
‘ompact pleco of Jand, as 4 re- -
- sult of which, ground relay

statons : ﬂl‘e sufficient for cnver--

Ing the enttre .country “under

‘need of- sateflite - hl'uadcastmg

This 1s -an added advantage,

' ﬂve'r' here :
Audlu cgsr-etie has Ent lts x 1? DEEded

. YTy popu]al' folk media in Tu-
ral areas. The literacy mes-;
sage for publicity and motiva- |
tlona] purposes can be. very:.
“effectively communicated in ru.
ral Bangladesh through all

these folk mediz. Even J atra, i

. Palagan, puppets ete. can also

play vital role for motivational

purposes. Folk songs can also
‘be ‘broadeast - through Radio

 a o

and TV net work for mass seale |

publicity, They can also be or-
ganised locally for information
education and mutwaunn pur-

poses. =

Through meeting and person.

al contact the liteTacy message

Yar be comMunicated in a
very effective way. Through

the national infrastructure this

face-to-face contact is - almost .

impogsible. - This is an area
where NGOs ecan play vital
role, especially the mosque:

bonnected institution can carry -
. on this type of jobs more
. effectively, On every Friday,.

the Imam can explain to the

riral audience attending thef
weekly prayer about the Im.;

portancn of literacy, Besides,

" the © representatwes , of ]ﬂcah
' governiment and local leaders!
can also play vital role in face. |

to-face contact. The local hat,

- . bazar (mal‘ket place) can ‘be!
cy films may be showr:in all_-lme‘ﬂ for the purpose. .
- The national publicity and,

propaganda ‘may be mnduc:edi

at’ three levels: (a) central
('h) Tegional and (¢) local
:For central publicity nation-

‘pose. of the Manggerial staffs

Coritecied to ke Fterzey pro- |
gramme. National awards may ’~
‘be declared for successful lite-

racy wokers. Short informative .
filmg may be teleased throngh |

all the - commerelsl cinerma

- houses,  Centrally published - [

Posters and pamphlet: may be !

distributed thrnughnut e

country.

For regiona] publicity, lucal
Tadio. station, local newspapera
elc. may - play vital role.

folk song and flolk drama for

~ fnformation, educational and_

muvatmnal purposes, posters,
pamphlets, meetings ete. can

also play vital role for the Fe..

glonal propaganda.

Local level publicity may be
done through Meetings and

face-to.face contact, For this .
" purpose local authorities inclu-

ding Jocal NGOs, local leaders,

religlous’ leade’l‘s etc. can play

vital role. |
Publiclty is" heeded in al

- broadbased activities, but pro-
per infrasttucture and sincere’
- wotk by individual is the key
o’ all ‘success: Pubhcxty with-

-out suppoTt service may create
frustration. Hence publicity is
0 be done upto that level the
sUpport service ean be made

| available: Country.wide, litera-
. the netwnrk ‘Here there is’ no* ey campaign shotld be taken "
.as national programmea for
 which, concerted effort of both
- the ﬂ'ﬂvel‘nmmt and the people -




